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forthe coming Grand American Handicap. If your dealer cannot or will not supply 
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NOTE. -Specify “‘ X * before load number, as “‘X” denotes this brand only. 
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Havana Commercial 
Company, 


NEW YORK OFFICE: HAVANA OFFICE: 
111 Fifth Avenue. 102 Galiano. 


CIGAR FACTORIES: 


Manuel Garcia Alonso, La Meridiana, La Flor de Cuba, A de Villar y Villar, 
La Comercial, La Carolina, La Africana, La Vencedora, La Rosa 
Aromatica, La Flor de Ynclan, La Flor de [urias, La 
Antiguedad, La Reserva. 


CIGARETTE FACTORIES: 
El Siboney, Pedro [urias, Crema de Cuba, La Vencedora. 
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Ruy Lopez Ca., 


Manufacturers of 


Vuelta Abajo 
Habana Cigars 


Exclusively. 







20 Fulton St, Cor. Front, 
New York. 
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Smokers 


Horsford'’s Acid Phosphate 
prevents and relieves depression, 
nervousness, wakefulness, dis- 
turbed sleep and other ill effects 
from excessive smoking. 

It cures habitual stomach weak- 
ness, improves appetite and per- 
fects digestion—invigorates and 
strengthens the entire system. 
Insist on having 


Horsford’s 
Acid 
Phosphate. 


Horsford’s name on every GENUINE package. 


Rumford Chemical Works, Providence, R. I. 











DELICHTFULAFTER BATHING, A LUXURY AFTERSHAVING 


Beautifies and Preserves the Complexion. 
and SUNBU:! 


A positive relief for PRICKLY HEAT, CHAFING RN, and all affiictions 
ofthe skin. eo TH - - it pe Removes all odor 
of Get MENN (the origina!), o —- 
than worthless substitutes, but there is @ reason for it. Bold everywhere, or mailed 
26cents. AVOLD BARMPUL ImTraTIONS. )- 

GERHARD ME’ Newark. N. J. 
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Mr. Dealer:—Let us quote you our Special Price on this popular brand. 


All through the Smokers alphabet 
from A way down to Z. 
The letters that he loves the best 


5, O | 
The 

Best 
5 cent e 


Cigar 


Sample box sent ‘‘ express prepaid” upon receipt of 50c. 
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5-27 in Exceedingly Fine Smoke, 
For Sale 
at all Good stores and hotels. 
JUL. ALWAREZ & CO., Makers, Allentown, Pa. 
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Turkish Meerschaum. 








sively utilized for the manu- 
facture of pipes, is almost en- 
tirely confined to Turkey. The meer- 
schaum can be mined by any person 
at Sari-sou, Sepetdje, Gheikli and 
Menlou on payment of five pias to the 
administration of mines, the cost of 
a permit, says a writer in the Scien- 
tific American. The mines at Sari- 
sou are situated at a distance of about 
seventeen miles to the east of Eski- 
chehir. The pit at Sari-sou was 
opened twenty years ago, but’ to-day 
there are 8,000 mines opened, of 
which, however, ‘only 2,000 are 
worked, the remainder having been 
abandoned. Some 4,000 miners work 
these mines, and every Friday a 
market is held at which they dispose 
of the blocks of meerschaum they 
have extracted during the week. For 
the accommodation of the workmen 
some 1,000 huts have been erected. 
At Sepetdje, about eighteen miles 
to the northeast of Eskichehir, there 
are some 20,000 pits in a space of six 
miles, of which only 150 are worked, 
all the others being exhausted. It is 
said that these mines were opened 
1,000 years ago, which is not incred- 
ible, as it is well known that mag- 
nesia was formerly used for many pur- 
poses other than the fabrication of 
pipes. Moreover, fuller’s earth used 


FIV siveiytttze which is exten- 


to be worked on a vast scale by the 
ancients. The meerschaum mines are 
worked by some 500 miners, who live 
in the surrounding villages. At 
Gheikli, in the neighborhood of 
Sepetdje, there are 3,000 pits, of 
which only 100 are worked, giving 
employment to 400 miners. 

‘the only place where the adminis- 
tration of mines authorized meer- 
schaum to be extracted is Menlou, 
and here there are only twenty pits 
actually worked by a hundred work- 
men. The working of these meer- 
schaum deposits called the Eskichehir, 
mines which formerly were actively 
worked, is reduced to 1,770 pits, giv- 
ing employment to some 5,000 miners, 
the greater proportion of whom are 
Kurds and Persians. These deposits 
are worked on the following primitive 
systems: A foreman or gauger, hav- 
ing from two to fifteen men under his 
supervision, having pegged out a piece 
of ground, generally a metre wide, a 
pit is sunk until a red, clayey earth, 
which is the first sign of the existence 
of magnesia, is reached. Sometimes 
this is reached at a few metres from 
the surface, but as a rule the miners 
have to dig down some twenty metres 
and often forty and even up to sixty 
metres before reaching the red earth 
wherein the meerschaum is dissemi- 
nated in kidney and other irregular 
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forms. The volume of these blocks 
seldom exceeds thirty to forty cubic 
centimetres, the greater part of them 
being the size of a walnut or small 
apple. On reaching the gauge con- 
taining the strata of magnesia the 
miners drive horizontal shafts through 
the red clay. This, however, is no 
easy matter, as they cannot detach or 
pick off more than fifty grammes of 
the clay at a stroke. 

Some of these galleries are no less 
than a quarter of a mile in length, 
and it sometimes happens that owing 
to these being pierced at random dif- 
ferent gangs meet underground. They 
work night and day, the galleries 
being lighted with petroleum. After 
a certain quantity of blocks have been 
extracted, the meerschaum, still en- 
veloped in its gange, is drawn out of 
the pit and stacked in the miners’ bar- 
racks. These blocks are bought by 
the manufacturers of Eskichehir in 
job lots every Friday, and there are 
some one hundred and fifty persons 
who regularly attend these markets. 
The meerschaum is then taken to 
Eiskechehir, where the blocks are 
cleaned, the operation consisting of 
scraping and cutting the blocks with 
a sharp instrument or knife, the 
meerschaum being still soft and easily 
cut into any shape or form. Over 
1,100 persons are occupied in clean- 
ing and shaping these blocks, which, 
after being thoroughly cleaned, are 
separated into four classes, according 
to the size and quality. These blocks 
being ready for sale, a bargain is 
struck between the pipe manufacturers 
and the commission agents and mer- 
chants at Eskichehir, of whom there 
are about a dozen. The latter then 
pack the blocks of these four classes 
with a very great care into boxes of 
equal size, each block being wrapped 
in cotton to avoid any friction or 
shock between the pieces. The actual 
annual output of these mines varies 
from 120 to 150 tons. The Eskichehir 
meerschaum is very highly prized, in 
Europe on account of its superior 
quality, and these deposits, notwith- 
standing that they have been worked 


for centuries, are still considered to be 
inexhaustible. 





just as Easy. 


SUBMITTED the letter in ques- 
tion to my friend Combs. 
“Ah-ah!” he cried, “An im- 
portant clew. Written on fresh laid | 
paper with a J pen by a near-sighted 
married woman to a masculine friend 
of whom her husband is jealous.” 

“My dear Combs,” I cried in amaze- 
ment, “please explain matters. For 
instance, how even with your wonder- 
ful deductive powers, can you tell that 
the paper is fresh laid?” 

“Pass me the shagarack tobacco, my 
dear Whatsun and I will tell you. The 
reasoning on this point is of the 
British school of logic and the paper is 
fresh laid because it has just come out 
of the henvelope,” and Combs scraped 
out the dottel from his pipe, dreamily 
introspective. 

“But the pen?” I asked incredu- 
ously. 

“Oh, any jay could tell that,” he 
said, disdainfully as he blew down the 
vulcanite mouthpiece. 

“And the married woman?” I con- 
tinued. 

“That is told by the.contented way 
in which she crosses her T’s. It is the 
handwriting of a woman whose one 
object in life is attained. It is clear 
that she is near-sighted from the fact 
that she writes on one side of the 
paper only. Have you a match, my 
dear chap?” 

I handed him my box of lucifers, 
wonderingly. “But how can you tell 
that the letter is written to a mascu- 
line friend?” I insisted. 

“In the first place,” replied Combs, 
with animation, “the envelope is clean. 
It has not been carried around in a 
man’s pocket for a week. Therefore 
the writer posted it herself and it must 
be either to the writer’s dressmaker or 
a masculine friend. As the letter does 
not touch upon dressmaking the alter- 
native may safely be stated. More- 
over, as you can see, the letter begins: 
‘Dear George.’ ” 

















“All this admitted,” I said, “how do 
you establish the fact that her husband 
is of a jealous disposition?” 

“Because,” answered Shearlock, 
“the paper is a cheap quality. A 
woman is always more particular when 
buying her stationery. Her husband 
evidently bought the paper. That he 
is a jealous man is clearly shown by 
the fact that the note paper he bought 
is ruled. It is obvious that he stood in 
fear thath is wife might write some- 
thing to her masculine friend that was 
—well, crooked, you know.” 

Combs, by a quick graceful move- 
ment threw his foot up on the mantle- 
piece, and striking a match adown his 
corduroys, he blew the smoke lan- 
guidly through his nose with a tender 
grace that endeared him all the more 
to me. 





The Statistician. 


AM a man of peace,” said a 
New Yorker who got off a 3d 


Ave. car at the City Hall with a 
grim look on his face, “but if that man 
don’t let up on me I shall break loose 
and do him damage.” 

“What man, and what has he done?” 
asked his friend, offering him a cigar. 

“T don’t know him, but for. the last 
two weeks he has come down with re 
of a morning, and on each occasion he 
has got along side of me to quote sta- 
tistics. This morning when 1 was 
anxious to read my paper, he crowded 
in and got my elbows wedged fast and 
began : 

“My dear sir, has it entered your 
mind that we are travelling at the rate 
of sixteen miles an hour and that if 
this car should suddenly stop dead still 
each one of us would be flung forward 
a distance of 38 feet nine inches ?” 

“I made no reply to him but he was 
not in the least put out. He simply 
got his breath and continued : 


“You do not seem alarmed, sir, and 
perhaps there is no occasion, but I can 
demonstrate to you that should this 
car, travelling at this rate, strike a 
stone wall 19 feet, 7 inches thick, the 
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force of the impact would be exactly 
equal to the force of a wave 11 feet 
high and half a mine long breaking on 
a sandy beach with a pitch of 3 inches 
to the foot.’ 

“T tried to get up to find an- 
other seat,” said the victim, “but 
he laid his hand on my shoulder 
and asked me to remember that 
the tears shed in America each 
day in the year amounted to ex- 
actly 34 barrels 22 gallons and 2 
quarts and a pint. Before I could get 
away he added that this amount of 
water would run a I0-horse power 
engine 34 hours and 13 minutes, and 
that the energy wasted in the weeping 
of tears would plant 9% acres of corn. 

“Yes, this thing has got to stop,” 
said the sufferer as he savagely bit the 
end off of his cigar. “I shall either 
take some other route to come and go, 
or I will inform the statistician that a 
blow delivered on the chin by a man 
weighing 200 pounds is equal to the 
fall of a bag of sand from a height of 
7 feet, and if he is taken off to the hos- 
pital it will only be what he deserves.” 





His One Bad Habit. 


NRY,” said Mrs. Penhecker, 

“you have not yet told me what 

good resolve you have made for 
the new year.” 

“Why, my dear,” protested Henry, 
“you know that I have no small vices 
or bad habits at all. Don’t you know 
that you have induced me to stop 
swearing and smoking and drinking 
and going out at nights, and every- 
thing else that I used to think that I 
wanted to do?” 

“Yes, love,’ answered Mrs. Pen- 
hecker sweetly; “but it sometimes 
seem to me that you read the adver- 
tisements of liquors and cigars with a 
sinful satisfaction. It would be better 
for you, spiritually, if you should 
sternly and firmly resolve to shun 
them hereafter.” 

And poor Henry, says Judge, shrank 
further and further into the nice new 
house-coat that she had made from 
her old dolman. 
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How to Enjoy a Pipe. 


W pipe smokers know how to 
get the best there is out of their 
indulgence, says a writer in the 
Chicago ‘lribune. ‘lhe great point in 
pipe smoking is to smoke slowly. 
Nervous smokers smoke too rapidly 
and burn their tongues with hot smoke, 
besides failing entirely to get the full- 
est and best flavor out of the tobacco. 
It is all a matter of habit, but slow 
smoking is a habit which it is hard for 
some people to acquire. In some cases 
pipe smokers have tried for years to 
check their smoking speed without 
success. ‘Lhey begin too late, and the 
habit of rapid smoking is shaken off 
with difficulty when it is once ac- 
quired. 

Rapid smoking is as bad as rapid 
eating, or worse. It is also a “bad 
form,” whether it is pipe, cigar or 
cigarette. The smoking should be de- 
liberate in order to get the fullest en- 
joyment. It is easily so with a pipe. 
Many persons have smoked all their 
lives, and yet do not know how to 
smoke. It is as painful to watch some 
people smoke as it is to sit at the table 
with a+ man who “gobbles” and 
“gorges” his food on the “fifteen- 
munutes-for-refreshments”’ plan. 

The deliberate pipe smoker gets out 
of his pipe an enjoyment of which the 
rapid smoker has no inkling. A cigar 
which has once gone out has it flavor 
ruined forever, for nothing is more 
obnoxious to the sense of smell than 
a newly extinguished “butt.” The 
beastly persons who take their beastly 
“butts,” half lighted or newly ex- 
tinguished, into the elevated aid sur- 
face cars should have some punish- 
ment devised for them—something 
humorous with boiling oil. 

But it makes no difference to the 
flavor of a pipe how many times it goes 
out. Fastidious pipe smokers always 
have at least two pipes at hand, and 
never refill one until it is entirely 
cooled off. This is a help toward good 
smoking and a reasonable life in a pipe. 
A good way to tell if you are smoking 
too fast is to hold the bowl of the pipe 





in your hand. If it is too hot to. be 
held with comfort, then you know that 
your smoking speed is too great. 
Good tobacco, a good pipe and deliber- 
ateness are the essentials in pipe smok- 
ing. Eat slowly, smoke slowly, drink 
seldom, so shall you live long in the 
land and enjoy the fulness thereof. — 





Tricks With Matches. 


TINGUISHING A Matcu.—The 

person who performs this trick 

tells his hearers that he will blow 
out a match held at arm’s length. 
There is nothing wonderful in this; 
what is wonderful is the fact that he 
does not blow at the match, but in an- 
other direction His left arm is bent 
backward in such a manner. that the 
oper ing of his sleeve is near his mouth 
and in his outstretched hand is a 
match which has just been lit. How 
does he put it out? Simply by blow- 
ing into his sleeve. Naturally the 
spectators aré amazed, yet if they had 
watched him carefully they would 
have seen that at the moment when he 
blew into his sleeve he pressed with 
his middle finger the lower part of the 
match and that at that instant it went 
out. Of course, his sole object in 


* blowing into his sleeve was to delude 


his audience, and it was the pressure 
of his finger which “did the trick.” 
This is not so difficult a trick—any- 
one can do it. Ask the company each 
to take a match, light it, and hold in 
their fingers and then shut their eyes. 
The man who refrains longest from 
saying “Damn it!” wins the prize. 





Hunter — “Well, I’m ——! I’ve 
dropped my matchbox into the river, 
left my flask and chicken sandwiches 
at home and, I’m a good five miles 
from any house. Guess I don’t care to 
smoke. 





He—I think she wears a very short 
golfing skirt. 


She—Well, why shouldn’t she? 


She has a perfect right. 
He—Her left looks all right, too. 
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Window Dressing and Store Advertising 








OKERS care very little or 
nothing about the tobacconist 
who sells them their cigars, pipes 

and tobacco—they come into the store 
because they are interested in the 
goods on sale there, which they come 
to buy; and the merchant who puts his 
goods to the front, keeping himself 


ing trade on the merits of his wares. 
Keeping his personality in the back- 
ground as much as he can, the man 
who handles the right goods, will in 
due time have made a name for him- 
self and in spite of himself, the value 
of which cannot always be computed 
in dollars and cents. 





ROBERT E. LANE’S WALL ST. CIGAR STORE. 


somewhat in the background, is the 
one who sells the — goods. 


Provided Cigarman Blackstone sells 
good goods and keeps everlastingly at 
it—setting a high standard for quality 
and always keeping well up to the 
standard—it will become known, and 
that within a reasonably short period, 
that Blackstone sells good goods and 
he will eventually build up a well pay- 


“Dollars and sense’generally prove 
winners in any business, and in no line 
of trade is this more true than in the 
sale of cigars. It is, of course, abso- 
lutely necessary to have the “dollars” 
to buy the goods and keep the estab- 
lishment well up to the times in every 
possible manner; and last but not 
least, the “sense” to conduct the enter- 
prise along the high road to success, 
so as to avoid all rocks and ruts, to 
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which most breakdowns are usually 
due. The business man who has the 
“sense” will have the ‘dollars’”—he 
knows how to make them, because his 
motto is “Dollars and sense.” 
© 

This is also a good rule, by which 
all expenditures—contemplated and 
otherwise—should be measured care- 
fully. “Dollars and sense” may be 
rightly termed the quintessence of suc- 
cess, inasmuch as they are certainly 
the elements essential to a properly 
conducted modern business. ‘lhe pro- 
prietor of a successful business may 
generally be put down as being well 
supplied with = and sense.” 


The window display without show 
card and price tickets may appro- 
- priately be compared with a deaf and 
dumb salesman—it is nothing more 
nor less, anyway a man may consider 
it. The “silent salesman” in the store 
is all right enough when properly 
backed up by the “talkative salesman,” 
who knows how to talk business and 
sell goods. Notwithstanding the fact 
that there are many really clever 
mutes, it would require a long and 
careful search before a cigar house 
could be found that would care to try 
the experiment of putting such a man 
on the road to exploit their various 
brands—any one prefers a salesman 
to “speak right out.” Then why em- 
ploy a dumb show  eaaatale 


Make the show window talk—talk 
in a manner that will “butt in” to a 
man’s thoughts as he passes the store 
and make his mouth water for a good 
smoke. Why should a smoker, when 
he happens to glance into the show 
window, think that the goods display- 
ed therein are any different from sim- 
ilar goods in thousands of other cigar 
stores? “Oh well, he ought to know 
what he wants,’ some tobacconists 
will think—admitting that for the sake 
of argument, nevertheless many a man 
has bought things he didn’t want ; and 
whenever a man looks into a show 
window the tobacconist should see to 


it that the window speaks for itseli— 
which result is obtained through show 
cards, price tickets and every other ef- 
fective mode of favorably impressing 
upon a man the merits of the mer- 
chandise shown in I as window. 


3revity should be carefully obser- 
ved in the making of show cards— 
have them sharp and to the point, that 
a glance of the eye will photograph the 
words on the mind. A card of fifty 
to a hundred words or more will not 
be read, and it is far better to save 
time and money than place such an 
announcement in the store window. 
Get up a fine window display and have 
a small and neatly lettered price card 
on each article; and in the centre, or 
some other appropriate part of the dis- 
play, locate this card: 


me @ 





PLEASE NOTE THE 


GOODS 
AND 


PRICES 


BOTH ARE “RIGHT.” 











© | 

Then compare the results with the 
business, if any, produced within a 
given time, by a wordless and price- 
less display. A careful comparison 
will convince any cigarman of the effi- 
cacy of show cards and price tickets 
in the window. 

© 

The use of slang phrases in show 
cards is sometimes desirable if for no 
other reason than to show the boys 
that the boss is up-to-date, or at least, 
tries to be. The suggestion for show 
card following will be worthy of re- 
production for a general display, and 
in case deemed advisable the name of 











= 
N 
bs 
oS 
x 
=. 
n 
& 
eal 
Me 
= 
psa) 
= 


‘AV1dSIq HHOLS AO MOGNIM BOM AUVO V NO GHLSVd GNV LOO Gd AVA SIL 


“906T ‘UNGNON HOUVA ‘INIZVOVAL 8, aSRONS FHL 


*201S SIU IV 


Paiva 
00” 


39) SABMIY NOA 














§2 THE SMOKER’S MAGAZINE 


any special brand can be added at the 
bottom of the card, or into the small 
lettering, as might be preferred. As 
it now reads it is all right— 


© 50) 
THROW THAT 


“BUTT 
IN" 


THE GUTTER :: :: AND 
“BUTT IN” THE CROWD 
AROUND OUR COUNTER 


FOR A 
GOOD 
SMOKE 
© .O) 

















Or, the card might be made to read: 
“Burr In’ ror a Goop SMokKeE—We 
have many kinds to suit many tastes— 
Put a Butt In a taster and try it.” 


The little every day words of every 
day life are proper words to make use 
of in preparing announcements and 
advertisements for the cigar store. 
Long words and flowery sounding 
sentences should be tabooed—let the 
dry goods fellows use such if they 
wish. Little words and few of them 
is an excellent rule to follow and in 
the end will be found more prolific of 
business. 

© 

The effect of a window announce- 
ment is heightened through the use of 
an appropriate sketch used in connec- 
tion with the wording on the card. An 
appropriate sketch even though in the 
rough would illustrate a catch phrase, 
and attract the attention of passers-by 
in a manner not possible with a plain- 
ly lettered or printed card. Don’t 
make use of any spasms in impossible 
colors. The cigarman who is unable 


to use a marking crayon, can pick up 
some handsome lithographs here and 


there and paste them on placards, and 
they will look well—but, the reproduc- 
tion of a night-mare in colors will not 
attract trade; it will be more apt to 
have a contrary effect. 

© 


The general show card as per sug- 
gestion following can appropriately be 
illustrated by the use of a picture sim- 
ilar to the accompanying one; the 
main portions of the idea, should how- 
ever, be brought out as shown here: 








Patronage 


Todau: 
TOMOFFOW 
Alwals 


AND WILL GIVE YOU 
**JUST WHAT YOU WANT” 


Every Time. 
© ©) 











This card when properly carried 
out will attract attention and have a 
desirable effect. 


The window display should be 
changed at least once a week, if for no 
other reason than to save the goods 
displayed therein from the strong sun- 
light and particles of dust that are 
bound to accumulate, even in windows 


















supposed to be dust-proof. It takes 
but a short time to spoil a good cigar 
when placed in the rays of the sun; 
and when exposed for any length of 
time the fine dust and dirt will sift 
down through the box and make the 
cigars unsaleable. Therefore, change 
the window display as often as possi- 
ble in order to save the goods, and re- 
member, that pipes and other articles 
are also spoiled to a certain extent 
when left too long in the strong light 
in the show window. Rubber mouth 
pieces will warp and straighten out 
when placed in the sun. 


Here is a short play on words that 
can be put to good use, and with one 
of the cigars attached to the card, as 
shown, it will have a tendency to at- 
tract more attention to the announce- 














ment: 

. — @® 
One 
Scent 

<r 
FOR 
FIVE CENTS. 
® —® 


The lettering at the top and bottom 
of card should, of course, be plain and 
bold. 

© 

This, and also other ideas and sug- 
gestions appéaring herein, may not 
always be used to best advantage 
when reproduced exactly as they ori- 
ginally appeared in this department— 
the cigarman must himself decide 
what will best suit his trade and prove 
the most forcible announcement, and 
will therefore use the card suggestions 
in the manner best suited to his needs. 
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As an incentive for a little business, 
which should result in the cleaning up 
of the odds and ends of stock, that 
might better be out of the way and the 
money they bring in the cigarman’s 
pocket, the following suggestion will 
be useful. 


Thien 7 
Pipes and 


Tobaccos 


AT WHOLESALE PRICES, 
AND IN SOME CASES 
EVEN LESS, IN ORDER 
TO CLOSE OUT BROKEN 














LOTS ou Be A 
Of All Sorts 
and Kinds. 
© ——-~®) 


If deemed advisable the words 
“wholesale prices’ may be brought 
out prominently in a bold letter under 
the heading. 


An idea for a general sign or show 
card, that may be used in various ways 
in the store and windows, when prices 
are not quoted or a special push on 
some brand is desired, may be lettered 
to read as follows: 


r ° 


Mr. Man! 


THIS IS THE PLACE 
Sl SSeS 


Buy Good Glgars 


DON’T TAKE OUR 
WORD FOR IT :: 
BUT 


Tru Oné Now. 


© @ 
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Carry out the idea in a neat manner 
and the advice will be followed by 
many. 

© 

A very excellent idea for the protec- 
tion of open boxes of cigars when used 
for display purposes, and which was 
recommended in these columns some 
time since, is to use a thin pane of 
glass, cut to a proper size, over the 
cigars—the cover of the box being al- 
lowed to to remain open. The glass 
may then be tied in place by employ- 
ing a narrow ribbon of a color that 
will harmonize with the color sceme of 
the window display; and by fixing 
each box in the display in the same 
manner, it will look as though it is the 
regular style of package, enhance the 
display and present a very neat and 
tasty appearance. 


An excellent idea has been evolved 
by W. A. Robertson, President of the 
Retailers’ Association, Toledo, Ohio, 
which consisted of a neat little booklet. 
having a red cover, on the first page of 
which is printed : 


© ©) 


n/HAT 


The Trust 
Cigar 
Stores 





Are Doing 
To Us.... 
®— © 











Upon opening the book it is found 
to contain nothing but blank pages, so 
that its story—“nothing”—is told at a 
glance. This booklet is being used 
extensively by Anti-Trust cigarmen 
in Toledo, their advertisement being 
neatly printed on y cover. 


It has always been our constant and 
untiring aim to produce a Magazine 


which will be of profitable use to every 
cigarman in the trade, and not merely 
a chronicle of passing events. The 
distinct object of this department is 
“New Ideas for Retailers,” and in the 
close competition in all lines of busi- 
ness at the present time, the man with 
ideas and push will elbow his way to 
the front. New business conditions 
require new business methods, and 
those who are not fully alive to this 
fact, will be pushed aside and soon 
find themselves far in the rear. The 
world moves and the business man of 
to-day must move with it, else he will 
find himself paeeey slipping behind. 


The value of attractive window dis- 
plays and show cards is demonstrated 
in the neat establishment of C. A. Lar- 
edo, 42 and 44 E. Houston street, New 
York, where a new announcement and 
new display may be seen every few 
days. A late card noticed in this place 
read as follows: 


i © 
The Only 
Match... 


FOR OUR CIGARS IS THE 
MATCH THAT LIGHTS 
THEM. 


© @ 


Another recent announcement in the 
Laredo Tobaccory was worded in this 
fashion: 


© @ 


NEVER 
JUDGE 


A CIGAR BY THE MAN 
WHO SMOKES IT ——— 
HE’LL ATTEND TO THAT 
PART 





























© —@ 





. Something out of the regular run 
may always be seen in these show win- 

















dows, both as to signs and the goods 
shown therein. 


Dr. B. Prosperous, the well-known 
M.D., having felt the pulse of the 
trade, diagnoses the case as “slightly 
run down,” and prescribes the follow- 
ing as an excellent “spring tonic ;” 
which when properly used is guaran- 
teed to build up a strong and healthy 
trade, and fatten a lean bank account. 
His prescription reads: 


One neat, clean store, 

One or more good windows, 
Fine display of goods, 

A few bright ideas, 
Innumerable price cards, 
Attractive show cards, 
Abundant energy, 

Unlimited courtesy. 


Sig.—Mix thoroughly and carefully 
and take as many doses daily as may 
be necessary to effect a speedy and 
complete cure. 


We are always pleased to hear from 
our readers with new ideas and sug- 
gestions for the increase of trade and 
profits, and trust that we may hear 
from you often. 





The Applicant’s Examination. 


applied for a place on the col- 
lege eleven was asked the fol- 
lowing questions by the coach: 
QO.—“Age ?” 
A.—* Nineteen.” 
O.—“‘Weight ?” 
A.—‘Hundred and sixxty-four.” 
QO.—‘‘Knuckles hard?” 
A.—“Smash boiler plate with ’em.” 
Q.—“Good teeth ?” 
A.—"Bite an iron spike in two.” 
Q.—“Good kicker ?” 
A.—“Kick a man’s lung out.” 
Q.—“What would you do if you 
were runring with the ball toward the 
enemy’s goal, and their crack player 
tackled you?” 
A.—“Throw the ball to my inter- 
ference and wallop the tackler.” 
O.—‘‘Please explain?” 
A.—“J would place my right arm 
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under his chin, and my left over his 
knees. Then I would bend his back 
over my right knee until his spine 
cracked, after which I would jump on 
him with my spikes.” 

Q.—“What amusement would he 
have while you were doing this?” 

A.—I would permit him to chew 
my thumb.” 

Q.—What would you do if you 
found yourself the under man in a 
pile?” 

A.—“Eat my way out.” 

Q.—‘How would you tackle a 
heavy-weight player?” 

A.—“I would first butt a hole 
through his vitals, and before he re- 
covered from the shock, swing on his 
jaw.” 

Q.—“Suppose you were unable to 
do this?” 

A.—“Then I would swallow the 
ball and stand pat.” 

Q.—‘‘Are any of your relatives or 
personal friends likely to become 
members of any of our rival teams?” 

A.—“No, sir.” 

Q.—“Do you know anything of the 
technical points of the game, or the 
penalties for slugging?” 

A.—“No, sir.” 

“Report for practice to-morrow 
afternoon.” 





“May I ask you for the loan of a 
dollar ?” 

“Certainly.” 

(After a pause) Well, where is it?” 

“Where is what?” 

“Why, the dollar.” 

“Blessed if I know. Wish I did—- 
I'd divide with you. Haven’t got 
an extra cigar in your clothes, have 
you?” 





Clarista—My. 
you make! 

Algernon—Yes, but you ought to 
see my brother who’s taking the gold 
cure. He can blow wedding rings. 


What lovely rings 





Mayme—Smokin’ is bad fur de 
heart . 

Chimmy—Well, den, why don’t ye 
quit it? You've got me heart. 


See en eoecienat teemenetneeneansnaniadicimasaseote 
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Vou. X. 


TTER Business is marching to 
quickstep time. The bright and 
sunshiny days, soon to come, 
will bring it double-quick. 
© 


Marcu, 1903. No 8 





“No entangling alliance” is a good 
motto for all Retail Associations to 
adopt. A word to the wise is suffi- 
cient. 

© 

It is not a good idea to allow arti- 
cles of value to remain in the show 
window over night, inasmuch as a 
brick, wrapped in newspaper, is the 
quid pro quo sometimes found in the 
window through -_ an oversight. 


Window smashers are numerous, 
and it is therefore well to guard 
against any possible chance of loss of 
valuable goods, to say nothing of the 
inconveneince of a broken window 
glass, even > is insured. 


Spring and spring cleaning will be 
in order very soon now, and tobacco- 
nists should consider and plan what 
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changes and improvements, if any, are 
to be made in the store, before be- 
ginning the work. It is desirable to 
discommode your customers as little 
as’ possible, and all work should be 
arranged so as to reduce this to a 
minimum. 
© 

A Michigan cigarman reports that 
one of his customers, a gentleman 72 
years of age, has smoked 36,000 of a 
special brand of his cigars. This cer- 
tainly speaks well for the brand, the 
standard of quality of which, it would 
seem, was a for many years. 


Were all retailers and manufactur- 
ers of cigars to use this same care in 
keeping their brands up to the stand- 
ard, loss of trade and customers 
would be a thing - the past. 


A careful and systematic business 
man always takes advantage of 
any cash discounts allowed for prompt 
payment. Whenever a bill becomes 
due, pay it promptly—or, immediately 
advise the creditor, at the same time 
sending part payment and requesting 
an extension. This will be readily 
granted by almost any good business 
house. 

iC) 

An excellent plan to keep a man’s 
credit good is not to ask for it—it is 
far better to ask: “What discount do 
you allow for cash in 10 days?” To 
save money is to a money. 


Prompt payments make long 
friends. When a customer owes you 
a small amount and comes in and set- 
tles up promptly you always appre- 
ciate it and put him down as a square 
and honest fellow. 


While on the other hand it is well 
to look out for the chap who owes a 
small amount to a merchant, and then 
commences to drop into the cigar 
store across the street—the rule in 
such a case, is the loss of money and 
also a customer. 


If you must extend credit, always 























be sure, when possible, that the man 
is worthy of confidence. Small ac- 
counts should be met as promptly as 
larger ones, then “collections are 
slow,” will be heard less throughout 
the land. 
© 

The best match for a cigarman to 
use is a small box of safety matches 
which can be lighted only on the box; 
and with your advertisement on the 
box it is kept before many smokers 
until the matches _ all used. 


We would respectfully request early 
remittance on the part of all subscrib- 
ers whose subscriptions are in ar- 
rears. If in doubt when subscription 
payment is exhausted send us $2 and 
same will be extended 2 years from 
time on address label, and a valuable 
and useful present—the use of which 
is sure to increase business—will be 
forwarded promptly. 





A Detective’s Snuff Story. 


BERT Pinkerton tells a story 
RE his father, the founder of the 
detective agency, which illus- 
trates the elder Pinkerton’s caution, 
says a writer in the N. Y. Times. A 
noted criminal was detained in Pin- 
kerton’s office. The elder Pinkerton 
left the room and when he returned 
took the precaution of holding a re- 
volver ready for use. He saw the 
criminal standing by the door with a 
snuff box he had picked up from Pin- 
kerton’s desk in his hand. 
“This is very good snuff,” affably 
remarked the crook as he took a sniff. 
“For the eyes or the nose?” asked 
Pinkerton, who knew that the crook 
had intended to blind him in an effort 
to escape. 
“Well,” remarked the criminal, 
“I’m sorry to say that the nose gets it 
this time.” 





“The villain raised his horse-pistol 
and’ Pe 
“Did he raise it from a Colt?” 
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Tongs for Smokers. 


ME customs seem to have as 

many lives as the proverbial cat. 

In the good old days of Queen 
Bess every smoker had in his outfit a 
pair of small fire or tobacco tongs. If 
he were a gallant of the court, they 
were made of silver, if a substantial 
merchant, of brass, but if a working- 
man, of cheap iron ware. They were 
a necessary implement to the smoker. 
Matches were unknown, and the only 
available fire was the blazing log 
upon the hearth. With the poker a 
small piece of glowing ember was 
broken off, which with the tongs was 
applied to the freshly charged pipe. 
Hundreds of these tongs are to be 
found in the collections of antiquar- 
ians. Most of them are clumsy ob- 
jects, but a few are so graceful in out- 
line and artistic in workmanship that 
they seem to be of French and Flem- 


ish rather than English origin. These’ 


tongs were revived on a small scale 
some twenty years ago, when they 
were employed for holding cigar- 
ettes. The cigarette tongs were from 
two to four inches in length connected 
at the upper end by a smart spring, 
which kept the ends together when in 
a position of rest. When used the 
smoker opened them and caught the 
cigarette between the tips close up to 
the mouth end. The contrivance en- 
abled the user to burn the cigarette 
down to the last whiff, and protected 
the fingers from the discoloring vapor 
that produces the brown stain upon 
the fore and middle fingers. The new 
tongs shown nowadays are somewhat 
larger, and are intended to hold cigars 
as well as to reach a coal from the 
fireplace to a pipe. They are made of 
iron, steel, and gun metal, and many 
of the. latter are said to be manu- 
factured from war-ships, cannon, and 
other trophies of the late war with 
Spain. 





When the worst comes to the worst 
we have to make the best of it. 


eS a ne aT TI Sm 


oh “Sa sae 
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Getting Even. 


UIETLY smoking a cigar a mid- 
dle-aged man who was taking a 
quiet stroll in the outskirts of 

the village, was accosted by a young 
fellow of frank, engaging counte- 
nance. 

“Isn’t this Mr. Strong?” asked the 
latter. 

“Yes.” 

“You used to teach in the Berks- 
ville school house ten or twelve years 
ago?” 

“T did.” 

“Do you remember a boy named 
Ted Haven that went to school to you 
about that time?” 

“Very well.” 

“I suppose I have changed a good 
deal since then, but I was that boy.” 

“I am glad to see you again, Ted.” 

“And I am glad to see you. Do 
you remember that I was rather a bad 
boy, and you had to trounce me 
occasionally ?” 

“Oh, yes, I remember that.” 

“Well, I generally deserved it. Do 
you recollect the time I stuck a bent 
pin on the seat when Jim Matthews 
was standing up to recite, and you saw 
me do it and gave me a little the best 
whipping a boy ever got?” 

“Yes, I think I recall that circum- 
stance.” 

“Well, it cured me.” 

“I think it did. It is pleasant to re- 
call these old—” 

“But I thought you whipped me a 
good deal harder than I deserved, and 
I made up my mind that when I got 
to be a man I’d hunt you up and give 
you a blamed good licking. I guess 
the time’s come now, and you’re going 
to get it. Shed your coat, and we'll 
even up old scores in about four 
minutes.” 

But here the unexpected happened. 

Without stopping to shed his coat 
Mr. Strong sailed into that young 
man. He smote him in the eye, landed 
a straight left on his nose, hit him in 
the breadbasket and doubled him up, 
and then with a stiff uppercut on the 
chin scored a clean knockdown. 
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Then, as he helped him to his feet 
and handed him his hat, he merely 
said : 

“Wait till you’re grown some more, 
Ted, and if you still feel like evening 
up old scores, hunt me up again. 
Good bye.” 





Retailers’ Review. 


le ge is apropos when 
[! applied to the new cigar store 

" which has been opened by Fred 
Bohe, at 937 Tacoma Ave., Tacoma, 
Wash. 

—Sidney F. Potter, of Medina, 
N. Y., has purchased the cigar store 
of S. J. Wilson, which he will con- 
tinue in a first-class and able manner. 

—The well-known railroad man, 
W. B. Preckle, has purchased the ci- 
gar store of J. H. Siegel & Co., and 
will endeavor to show his skill as a 
cigarman in the establishment on N. 
Union St., Olean, N. Y. 

—At East Peoria, Ill., a very at- 
tractive cigar store has been opened 
by Edward Allen. 


—F. Betancourt, the able cigarman 
at 55 E. rroth St., New York, is con- 
ducting a flourishing cigar business 
at that address. His principal brands 
are No. 55 and Red Cross cigars. 


—What looks like success from the 
start, is the well equipped cigar store 
conducted by Joseph Sands, No. War- 
ren St., Trenton, N. J., which he re- 
cently purchased from Lewis Hughes. 

—A first-class cigar and tobacco es- 
tablishment which seems to have an 
excellent future has heen opened by 
i. R. Powell, East Phila. St., York, 

a. 


—One of the noted attractions of 
the cigar store of W. Switter, of Hud- 
son, Mass., is a handsomely fitted up 
smoking parlor connected with the 
store. 


—A cigar store constructed on mod- 
ern lines has been opened by B. H. 
Eagan, 268 North St., Burlington, Vt. 

—The cigar store formerly con- 
ducted by A. Pons on North Main St., 
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Bristol, Conn., has been purchased by 
Herbert Evans. 

—The Colonial Cigar Co., 693 Co- 
lumbus Ave., New York, hasn’t 
handled Between the Acts cigarettes 
for the past three months, since which 
time the sale of St. Leger, an inde- 
pendent brand, has been more than 
double that of the former. 

—A neat and attractive cigar store 
has been opened by W. A. Russell, at 
Albert Lea, Minn. 

—In connection with his cigar store, 
Samuel Zinberg of North Aurora St., 
Ithaca, N: Y., will have a very elabor- 
ate and handsomely decorated Turk- 
ish smoking room. 

—The Smoke House, recently con- 
ducted by Spencer VanDevanter, in 
Marion, Ind., has been purchased by 
Luther Hale, who is competent to 
take charge and do a rushing business. 

—Oconto, Wis., has a new and 
first-class cigar store under the pro- 
prietorship of Frank M. Hauser. 

—C. D. Chinn and F. M. Péwell of 
Boise, Idaho, have opened a very at- 
tractive and well-equipped cigar store. 

—A cigar store on modern lines has 
been opened by Charles Rhodenhiser, 
at 1215 East Broad St., Richmond, 
Va. 

—One of the late attractions of the 
cigar store of the Harris Bros., North 
Main St., Decatur, IIl., is the display 
cases, which promise to bring success. 

—E. Goldberg, 111 So. Burdick 
St., Kalamazoo, Mich., says that he 
has a customer 72 years of age who 
has smoked 36,000 of his cigars 
known as “Little Beauties,” which he 
had always purchased for the past 12 
years, in lots of 500 cigars. This goes 
to show that the quality of the cigars 
must have remained the same or at a 
satisfactory standard, and it would be 
well for all cigar manufacturers to 
take the same precaution to have their 
cigars stand the same test. 

—The cigar store of O. G. A. 

_ Schomburg has been purchased by 
Thomas McGrath, Main St., South- 
bridge, Mass. 


—In the Clinton House, Ithaca, 
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N. Y., Henry Peters has opened a 
neat cigar store. 

—E. Kantrowitz, 60-62 Second 
Ave., New York, is having quite a 
demand for his “Kantoreans,” which 
brand of cigars he manufactures him- 
self under his own special label. 

—William Heusner has purchased 
the interest of his partner Harry 
Johnson, and is now the sole owner of 
the Rialto Cigar Store, in Findlay, 
Ohio. 

—One of the characteristics of 
David Sherek, 617 Fulton St., Brook- 
lyn, N. Y., is the artistic and original 
way he has of decorating his show 
windows, which are a constant delight 
to passers-by. 

—Fred Norton has purchased the 
cigar store recently owned by Joseph 
Kenny, at 108 North St., Middletown, 
N. Y., and he is capable of making it 
a success. 

—Under the experienced hand of 
Harry C. Hoagland, the cigar store 
which he purchased from R. L. Fort- 
hoffer, 23 West Main St., Middle- 
town, N. Y., will certainly prove a 
success in every way. 

—Charles Hewitt has purchased the 
cigar store of L. M. McIntire in Gard- 
ner, Mass. 

—One of the schemes of H. R. Dan- 
iels, 14 Beekman St., New York, is 
selling a Continental cigar at 5 cents 
on Saturdays, and on other days he 
sells them for 6 cents each. 

—Earl W. Milliken, of Farming- 
ton, Me., has purchased the cigar 
store of Frank Guild. 

—Louis Eberhardt, who was re- 
cently employed as clerk for E. C. 
Viall, is now pushing out for himself 
and has opened a very attractive cigar 
store on West Federal St., Youngs- 
town, Ohio. 

—One of the main features of the 
cigar store of Louis W. Boyer on 28th 
St., near Broadway, New York, is a 
very select assortment of smokers’ ar- 
ticles, of large variety and of the best 
quality. There is also a large array 
of cigars and cigarettés. The store is 
finely finished in rosewood, 
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Tobacco Monopoly in France. 


HE capture of the British to- 
T bacco trade by rival British and 

American trusts gives point to 
of both republics. It is made from a 
some details as to the way they deal 
with these matters in France. Accord- 
ing to the Direction Generale des Man- 
ufactures de l’Etat, the French tobacco 
monopoly produces an average annual 
net revenue to the State of $65,000,- 
000, and keeps an army of officials, 
clerks, inspectors and workpeople. 
The tobacco is distributed throughout 
the country to district depots, and to 
these depots all the tobacconists in the 
neighborhood must go and buy their 
tobacco, paying for it in hard cash as 
and when they receive it, such a thing 
as trade credit being unknown to the 
tobacco administration. 

Further, inspectors constantly visit 
the tobacco shops and overhaul the 
stock, entering up in books kept for 
that purpose the amount of stock at 
the time of their visit. The number 
of tobacconists’ shops or bureaux des 
tabacs, is strictly limited. The Gov- 
ernment decides upon the number of 
tobacco shops in each town or district, 
and these shops are so situated that 
they cannot enter into competition 
with each other; the titulary tenants 
or holders of these tobacco shops are 
in all cases appointed by some public 
department of state. If our tobacco 
monopolists do not behave themselves, 
the State may have to take them over 
and deal with the trade in this fash- 
ion. That, in the opinion of many, 
will be the ultimate fate of the com- 
bines, trusts and rings. And there is 
much to be said for the view that, 
whatever the merits of private enter- 
prise so long as open competition is 
possible, monopolies which crush com- 
petition ought to come under public 
control. 





Smoker—“Where do manufacturers 
get all the tobacco they use in making 
cheap cigars?” 

Joker—“They probably cabbage a 
lot of it in Connecticut.” 
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New York Theatres. 


LL known and deservedly pop- 

ular melodramas are being re- 

produced at Proctor’s 5th Ave., 
58th street and 125th street Theatres, 
interpolated with pleasing vaudeville 
acts of a high order. The stock com- 
panies are prime favorites, and the 
success at these houses proves Mr. 
Proctor’s idea a happy one. At Proc- 
tor’s 23d street Theatre, a one act play, 
written by Roland B. Molineaux, is 
one of the star features. The balance 
of the bill is made-up of many head 
liners, and the continuous performance 
keeps this play house well crowded. 

Annie Russell in “Mice and Men” 
at the Garrick Theatre, continues to 
be the attraction. 

At the Casino a “Chinese Honey- 
moon” is nearing its four-hundredth 
performance. 

The revival of “Florodora” at the 
Academy of Music continues its suc- 
cessful run. 

At Daly’s Theatre “The Billionaire” 
is coining dollars every evening, with 
Jerome Sykes in the star part. 

“The Little Big Princess” and 
“Twirly Whirly” make a captivating 
double bill at Weber & Fields. 

Marie Cahill in “Nancy Brown” is 
still pleasing large audiences nightly 
at the Bijou. 

“The Sultan of Sulu” is a crowning 
success at Wallack’s, where it contin- 
ues to reign supreme. 

The phenomenal success of the 
“Wizard of Oz” at the Majestic con- 
tinues unabated. Comedians Mont- 
gomery and Stone are great laugh 
producers. 

At the New York Theatre Williams 
and Walker “In Dahomey” are a satis- 
fying success. 

“The Bishop’s Move” is the new at- 
traction at the Manhattan Theatre. 

At the Empire “The Unforeseen” 
still continues to attract srowds. The 
end is unfores—. 





The man who is looking for trouble 
can easily find trouble with little or 
no trouble—trouble is no collar button. 














Miscellaneous Musings. 


REAT Britain has a chain of 150 
cigar stores, all under one man- 

agement, in which price-cutting 
methods are employed, and report has 
it that the Imperial Tobacco Co. 
practically controls the entire busi- 
ness of these stores. 

—A recent decision of the Supreme 
Court of Iowa holds that the lowa 
cigarette tax of $300 on all dealers in 
the little smokes, is valid. The test 
suit, brought by the American To- 
bacco Co., therefore availed nothing. 

—The 1901 crop of Sumatra leaf 
tobacco amounted to 227,512 bales, 
which brought an average price of 90 
cents per pound. It is conservatively 
estimated that the 1902 crop will 
amount to about 240,000 bales. 

—An old smoker of imported ci- 
gars says that the recent “war prices” 
among the New York retailers isn’t 
such a cut as many suppose. He 
claims it occurred to him that the 
cut-rate cigars were light weight, so 
he obtained a pair of delicate scales 
and found by a careful test that it 
took five of the cut-rate cigars to bal- 
ance four of the old stock cigars he 
bought before the war. The manager 
of the cut-rate store when presented 
with the facts became very angry and 
declared it was a lie—that the import- 
ed cigars now sold were exactly the 
same in quality and weight as those 
sold before the cutting of prices. Mr. 
Old Smoker offered to bet him $100 
that he could prove his assertion, 
which bet was not taken up. 

—Jacob G. Shirk, distributor and 
United States agent for J. Abramo- 
witz’s Turkish cigarettes, with head- 
quarters at Lancaster, Pa., is pushing 
the brand and constantly increasing 
the sale of the goods. 

—Baled hay was lately used as the 
vehicle for smuggling cigars, which 
was discovered when unloading the 
hay at Hull, a bale of which burst 
open and exposed to view something 
over 1,000 cigars. 

—The Independent Cigar Stores 
Co. is forging ahead in a most satis- 
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factory manner. General offices and 
a distributing depot have been estab- 
lished at 151 and 153 W. 2oth St., 
New York, and new cigar stores have 
been opened at 448 and 1520 Colum- 
bus Ave., 1277 Broadway, Broadway 
and 65th St., and 174 and 2793 Third 
Ave. The company is already oper- 
ating stores at 118 Centre St., 15, 196, 
327 and 292 Bowery, 89 Park Row, 
209 Greenwich St., 520 Columbus 
Ave., 104 Second Ave., 117 E. 125th 
St., 251 and 644 Eighth Ave., 366, 
1124, 1464 and 1520 Third Ave., 239 
Ave A, and 136 First Ave. Some ask: 
“Are they really ‘Independent’ ?” 

—According to consular reports the 
peculiar flavor of Latakia tobacco is 
obtained by being sprinkled with 
water and allowed to ferment after 
being fumigated with the smoke of a 
resinous and aromatic wood, native to 
Syria. 

—The Brown Non-Refillable Cigar 
Box Co., New York, has been incor- 
porated with a capital of $100,000. 

—Business with the cigar manu- 
facturers in Tampa is unusually good 
for this season of the year, and skilled 
cigarmakers have no trouble in finding 


employment turning out the fragrant 


rolls. 

—Outside of Chicago, Canton is 
supposed to be the greatest cigar man- 
ufacturing centre in Illinois, and 11,- 
000,000 cigars was the output of the 
factories last year. 

—A bill prohibiting the giving of 
prizes with tobacco, cigars, etc., and 
which is somewhat similar to the one 
introduced by Senator Fitzgerald at 
Albany recently, has been drafted and 
will be brought up in the New Jersey 
legislature. 

—The total receipts of the Italian 
Regie for 1901 were $38,914,103— 
$38,850,050 of which was received for 
tobacco sold in Italy, while the tax on 
imported cigars was $29,053. The 
Italian consul to Mexico reports that 
there are 758 tobacco factories in the 
Mexican Republic. 

—Report has it that agents of the 
United Cigar Stores Co. have made 
unsuccessful efforts to purchase cigar 
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stores already established in Dayton, 
Ohio. 

—The French Government during 
the year 1901 granted licenses to sell 
tobacco to 275 widows and daughters 
of those who had rendered meritorious 
service to the State. 

—The Wells-Whitehead Co., of 
Wilson, N. C., has perfected plans for 
doubling the output of its cigarette 
factory. 

—Nothing succeeds like success, 
which is certainly true as applied to 
the constantly increasing output of 
clear Havana cigars of Bustillo Bros. 
& Diaz, of New York and Tampa. 
The business for the month of Janu- 
ary ran considerably over one million 
cigars, and the February figures al- 
ready indicate a goodly increase in 
volume as compared with the corre- 
sponding period of the previous year. 
Duplicate orders are being received in 
good shape from their various large 
distributors and representatives and 
the prospects along the entire line 
point to a largely increased demand 
and consumption of the popular Henry 
the Fourth brands for the year to 
come. Jose M. Diaz, is now enjoying 
with the various members of his fam- 
ily, a few weeks well-earned vacation 
at Hot Springs, Ark., from whence he 
will doubtless return much refreshed 
and better able to continue the vigor- 
ous campaign of a hustler. _ 

—The cigar dealers and drug sellers 
of Worcester, Mass., have been en- 
gaged in a cut-rate war that has been 
strenuously conducted on both sides. 
The cigarmen have threatened to put 
in soda fountains and sell sweetened 
foam at half price. 

—The counterfeiting of the cou- 
pons of the United Cigar Stores Co. 
it seems was more extensive than at 
first reported and a considerable loss 
was suffered by the concern in the 
large cities where its stores are lo- 
cated. 

—According to a late ruling of the 
Revenue Department, “Employees 
must not strip at home.” 


—At a recent regular meeting of 
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the Retail Cigar and Tobacco Deal- 
ers’ Assn. of Greater New York, it 
was decided that the organization 
would not co-operate with the cigar- 
makers’ unions in unionizing the inde- 
pendent cigar manufacturers of New 
York, which was a decisive step in 
the right direction. The Association 
will soon lease a building in a central 
location for a distributing depot for 
independent brands. The organiza- 
tion is in a most flourishing state, with 
the membership well toward the nine 
hundred mark. 

—Business is good with the firm 
of E. M. Schwarz & Co., New York, 
and the big factory is busy getting 
shipments out on time. D. Emil 
Klein is calling on his business friends 
in the West and Northwest and re- 
ports very satisfactory progress. 

—For the past few months the de- 
mand for tobacco in France has 
nearly exhausted the Government’s 
stock of 1902 and it was necessary to 
place the 1903 stock on-the market, 
which is put up in packages contain- 
ing 40 grammes, as against the 50- 
gramme package of the year previous. 

—The same large force of hands 
continues busy at the factory of The 
Ferdinand Hirsch Co., Key West, 
Fla. Business has never been better 
with this enterprising concern and 
there exists no cause for complaint. 
Every table in the old building is oc- 
cupied and a large portion of the an- 
nex is also in use. At the New York 
offices of the company, 32 Broadway, 
Rudolph .Ludwig, the able - secretary 
of the concern, reports matters as 
moving along in a most satisfactory 
manner. 

—With an annual output of 5,500- 
000,000 cigarettes it would seem that 
Mexico is the greatest cigarette con- 
suming country on the globe. The 
production of cigars runs about 130,- 
000,000. 

—Last month the American Tobac- 
co Co. secured the controlling interest 
in The Hilson Co., cigar and tobacco 
cigarette manufacturers of New York. 
The business is to be continued along 














MI FAVORITA 


CLEAR HAVANA CIGARS. 


MANUFACTURED AT KEY WEST, FLORIDA. 


PARK & TILFORD, 


Broadway, corner 2Ist Street, NEW YORK. 


PRICE LIST ON APPLICATION. 
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SAVRMAN’S 


The May Belle. 


New Era Pipe 


Is easy to clean, gives a cool, dry, healthful 
smoke without nicotine. No old pipe odor or 
taste. The nicotine removed by expansion, 
collected and retained in the absorbent, cannot 
reach the mouth to injure the health. 

Made of Briar, Price $1.00 by mail. With 
fine amber mouth piece, $2.50. Heavy Ster- 
ling silver mounting, $3.50. 

Money back tf not satisfactory. 

Dealers write fur prices. Booklet Free. 

Reference: Mon't Trust Co. 














NEW ERA PIPE CO., 


Dept. 1. NORRISTOWN, PA. 








Setid Satisfaction in Lvcry Onc. 


Most Gotightral and satisfying smoke in 
the world. Pleases every lover of good 
tobacco. Full size, 5 inches; hand made, 
long filler. If your dealer doesn’t have 


Mayer’s 604 Panetelas 
SEND———_ 


$1..FOR SAMPLE BOX OF 50 
-Delivered free anywhere in the United 
States. State color wanted- dark, 
medium or light. Write for Booklet. 
W. I. MAYER & CO., Makers, 
606 Liberty St., = Pittsburg, Pa. 
Reference : DUN or BRADSTREET. 
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| the same lines as in the past and Ed- 
| ward Hilson will be president and 


general manager of the new company. 
the 38th St. factory will be used for 


| little cigars exclusively. 


—The manufacturers of cigars at 
Key West are generally well pleased 
with present conditions and report ex- 


| ceptionally good business; in the ma- 


jority of cases an increase over last 
year. 

—The Cincinnati cigar and tobacco 
dealers have organized as a branch of 
the Cigar and Tobacco Dealers’ Assn. 


| of America, and their second meeting 
| last month was a large and enthusias- 


tic one. Initiation fee was made $2 


| with a semi-annual tax of 25 cents, 
| payable to the National Association. 


—lIt is reported that agents solicit- 
ing subscriptions to the Tammany 


| Times are promising cigar dealers 








who subscribe that certain legislation 
beneficial to the cigarmen will be en- 
acted. Such promises are vaporous 
and doubtless made without the au- 
thority or sanction of the publishers 
of the paper. r 

—For the season of 1903 the first 
sale of the Sumatra inscription will 
take place in Amsterdam on the 20th 
inst. The average quality of the crop 
is reported high. 

—Recent consular reports contain 
the following figures as to the produc- 
tion of tobacco in the larger West In- 
dian islands, which are as follows: 
Cuba (89,210 acres), 47,212,000 Ibs. ; 
Porto Rico (16,000 acres), 6,160,000 ; 
Dominica, 17,600,000, and Jamaica, 
836,000. 

—The Ruy Lopez Co., 20 Fulton 
St., New York, find it somewhat diffi- 
cult to ship orders as promptly as 
might be desired, notwithstanding the 
largely increased facilities of the con- 
cern. 

—A dividend of 20 per cent. on the 
capital stock of $30,000,000 was re- 
cently declared by the Consolidated 
Tobacco Co., being the first dividend 
declared by that concern, which has 
been in operation since June, 1901. 

—lIt is now a State law in Missouri 
that cigarettes and cigarette papers 
must not be sold to children under 18 


years of age. 
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SWEET VIOLET CIGARS 


Are GOOD Cigars 


The kind that makes a man risk 
burning his lips to get the last whiff 


THEY ARE THE “ COME AGAIN” SORT; TRY 
ONE AND YOU WILL BUY MORE 


MAN can smoke one with his head in the 
air. He can give one to a friend or sell 
one to a customer and not lose either of 

them. It has been a strictly popular brand 

for the past fourteen years, and that’s a long 
time. It will prove a revelation to those who 
have heretofore smoked the ordinary five-cent 
cigar. 
When a dealer sells a ** Sweet Violet ” 
he makes a friend for his store, and friends are 

A Cigar Lighter. money in the cigar business. You know that 

smokers go blocks out of their way to the store that keeps the best ‘ive-cent cigar. Then why 

not keep a cigar that will make your store popular ? Why not sell a cigar that is pushed and 
advertised for you—a cigar that sells all the time—that keeps old friends and makes new ones? 


AUSTIN, NICHOLS & CO. 


J. EDWARD COWLES, Mgr. Cigar Dept. New York. 
DOHOOOOOOOOOOOOOOOOOOOOOOOOOOOO® 
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= for foul, 
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Cet we 050545 , Gotten’ 
To- Brutal L ji7 and 
bacco. “c 
The ahoves devices Nos. 1,2,3, 4and5, under O. R. Rice’s Paten a, are all adj 
cigers and tobacco perforated side down, the absorbent in them neral and the lo er water 
stand i it the cleaner it becom: Common sense teaches that moisture mt heavier than air and f¢ lis 


nd that being a fact dealers: with ns underneath their goods only expose their ignorance of the 
principle le of f molste cigars land tobacco; .w ater absor — in sponge, cotton or felt becomes ins 
and poisonous, that which no smoker shouid's suck and inhal 

Bw -— show case mo goed = every AS. pect) So heen shee hey retail be 

» 1 shows 3 price in quantities. 

Re: 1 sno ra practi eos Fons estbe30 to alld slide iat Se oF OF silent salesman case in place of worthless 

pon wreagy pp don erated side up; also size 3x7x17 foreach wall case shelf; 3x18x40 for 

room, and all sizes storage chests. No. 5, No gentleman’s room is complete without it—no 

cigars can be kept outalde of a closed case without it. Give usthe number of shelves in wall 
cand size of show case, and we will ship on 10 days approval. 


0. BR. RICE & CO., 103 East 14th Street, NEW YORK, 


BARGAINS IN TYPEWRITERS. JOS. ABRAHAMS, 


mart at get | LEAF TOBACCO 
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Wholesale and Retail. 
nish i Smiths, H: 
aD ogee ey standardmachines 202-204 Pearl Street, and 113 Maiden Lane, 
guarantee. New machines at ° 
feduced prices. Will send ma- TELEPHONE 1853 JOHN. 





chine subject to trial. Standard 
machines rented at OR MS eoetnets 


age and buy for cash, Desk o, You Can Easily 


mera ensre ee 
Consolidated Typewriter Bxchange,| PUA PLANO 


Without Study. 
241 Broadway, New Yora City. 
Tesepbeae 580 Cortlandt. See Advt. on Page 109 
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hi 
Gasolené Automobile 


/s acknowledged the BEST of its class. 


It is equipped with a 7-horse power two cy}- 
inder motor of the approved type. Has 3 
speeds and reverse and 

STARTS FROM THE SEAT—Is NOISE- 
LESS and runs without vibration. 


Is speedy and a great hill climber. 


PRICE AT FACTORY $1200.00 


J. Stevens Arms & Tool Gompany 
No. 530 Main Sirect, Chicopee Falls, Mass. 
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EROMIO JHENENDEZ, 


182 FRONT STREET, 
NEW YORK. 


ImPoRTER OF 


Puerto Rican 
Cigars au... 
Leaf Cobacco 


LEADING BRANDS 
La Flor de Juncos, Rosa de Juncos, 
Buen Gusto, Fumador de Juncos, 
La Preferida, Sunchita, Flor 
de Utuado and Fin de 














—Magistrate Crane of New York 
is down on cigarettes, and says: “In 
the past two months I have had fifty 
boys before me charged with almost 
every crime—all were cigarette smok- 
ers. Cigarettes dull the brain and 
make criminals of boys. Stop it, 
boys.” 

—T. J. Dunn & Co., of Philadel- 
phia, has been reorganized and incor- 
porated with a capital of $500,000, 
with Theo. Werner as president and 
B. F. Corell as secretary and treas- 
urer. The new firm has absorbed the 
business and brands of the firm men- 
tioned above and also Theo. Werner 
& Co., of New York, and all the fac- 
tories of both houses will be continued 
as in the past. 

—Looks like more labor troubles in 
Tampa, and the present threatening 
conditions recall to mind the kidnap- 
ping and marooning methods of some 
time ago. 

—Charles the Third is the name of 
a comparatively new brand of clear 
Havana cigars placed_on the market 
by Sidney J. Freeman, 298 Pearl St., 
New York, in some 25 sizes from $60 
to $240. 

—The Buffalo association of retail- 
ers has become a branch of the Cigar 
Dealers’ Assn. of America. 

—Much good advertising of the 
Henry Irving and Baron De Kalb 
brands of clear Havana cigars of John 
W. Merriam & Co., 135, 137 and 139 
Maiden Lane, New York, was re- 
marked throughout the city last 
month, and “At the Sign of the Bull 
Dog” was very much in evidence, es- 
pecially in the show windows of the 


Astoria Segar Co., where every pur- 
chaser of a box of these meritorious 
goods received a handsome copy of 
the “Bull Dog.” The Roycroft Segar 
Shop is considered by many in the 
trade to be the best advertised factory 
in the country. John W. Merriam is 
back at headquarters again after a 
very successful and resultful trip 





through the Middle Western States. 
I. Van Baalem continues to give an 
| excellent account of himself in push- 
| ing the various brands turned out by 
| the Roycrofters. 

| —The elaborately fitted out cigar 
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CLEAR HAVANA CIGARS, 
nara ant th Arce oad Takei Woe aa New Y ork. 





MKRUMS GIGARS 


raw who are interested in strictly Union Made 
Cigars are invited to write us for an explanatory 
price list. We want to hear from some critical dealers 
who are able to judge our prices and quality of cigars 
as compared with others. Write today, for tomorrow 
may never come. and address all letters to 
Ww. E. KRUM & CO., Beading, Pa. 











— SIDE LINE — 


WE HAVE A GOOD “SIDE LINE” FOR A 
GOOD CIGAR AND TOBACCO SALESMAN. 
“EASY MONEY’ IF HE KNOWS THE 
TRADE. WRITE FOR PARTICULARS 
AND STATE TERRITORY AND REFER- 
ENCES. THE SMOKERS MAGAZINE, 
NEW YORK. co! Uae Dy ear 
— EASY MONEY — 


If you are looking for a first- 
class line of cheap cigars— 
cheap in price only—it will 

pay you to write and get your ces. For cheapness 
and good quality our cigars defy all competition 
Dealers will please make a note 
of that fact, and address 
ZoRnN Inca c& SC O., 


714 N. 8th St. - - - “ Readiag, Pa. 
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DON’T WASTE 
VALUABLE TIME 


Putting nails in your Cigar Box 
Covers, to hold them in a straight or 
slanting position; and don’t keep 
everlastingly fussing with your price 
cards to keep them in place. 














BE UP TO DATE 





CET A MOVE ON 








And send 20 cents for a sample 
dozen of our 


PERFECTION 
Cigar Box Cover 


and Price Card Holders 


Give them a trial and you will at 
once re-order in 100 or 1000 lots. 
There is nothing made to equal them 
at any price and they last a life time. 


They Will Stiffen 


the Covers 


Hold the Price Cards in place, put 
all covers on the same slant, make 
the handling of cigars a pleasure and 
improve the looks of any cigar case 
from 100 to 500 per cent. 

A Fine Thing for Window 
Display. Sit Down — Drop 
Everything—and order Now. 
Stamps accepted. 





Michigan Novelty Co. 


344 Michigan Avenue, 
DETROIT, MICH. 











| store of the Havana Tobacco Co., at 
| Broadway and 26th St., New York, 
which was recently opened for busi- 
| ness, continues to excite much admir- 
_ation and envy. The air of Cuba 
| seems to permeate the handsome es- 
tablishment, in which no expense has 
been spared to make it complete in 
every little detail. 

—Ludwig Lasker, the Southern 
representative of the firm of M. Stach- 
elberg & Co., manufacturers of clear 
Havana cigars, New York and Tam- 
pa, is at present on rather an extended 
trip over his territory, which he in- 
| tends to cover thoroughly before his 
| return to headquarters about the mid- 
| dle of next month, Mr, Lasker re- 
| ports excellent progress along the line 
in the shape of good sized orders for 
La Fama Universal, Rafael and Mil- 
lie James brands. Newton B. Stach- 
elberg’s recent trip through New York 
State was productive of most pleasing 
results for the various brands of the 
house and many desirable orders were 
booked. Edgar J. Stachelberg con- 
tinues to keep matters at both the 
New York and Tampa factories at the 
highest point of perfection and ship- 
ments are being made promptly and 
matters running smoothly in every de- 
partment. 

—The retail tobacconists of Pater- 
son, N. J., have formed an organiza- 
tion to be known as the Retail Cigar 
and Tobacco Dealers’ Assn. of Pas- 
saic County. F. Lankering was 
| elected president. 

—A consignment of ten car loads 
of tobacco, on a through bill of lading 
to a firm in Japan, was recently made 
from Durham, N. C. -° 

—The Jasmatzi Co. of Dresden, 
which was, a short time since, ab- 
sorbed by the American Tobacco Co., 
is advertising extensively in the daily 
press of that city. Posters and plac- 
ards have been issued by the German 
cigarette and tobacco manufacturers 
appealing to the public against the use 
of products of American capital. 

—An attractive offer of a handsone 
and well made hall clock was recently 
made by J. Edward Cowles, the un- 
tiring manager of the cigar depart- 
ment of Austin, Nichols & Co., New 
York. The clock is given as a pre- 
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Ina Few Minutes 


A FACT that is easily demonstrated .by following the simple instructions 
printed under the Diagram of Piano Keyboard, which appears below. 


HE WHO READS MAY PLAY the Piano or Organ. as a technical knowledge 
of music is made unnecessary by the use of our New and Easy Method of Simple Instruc- 
tion, which enables any one who can read to Play ‘‘By Sight” or ‘“‘By Ear” without long, 
tedious and expensive study. 

THIS EASY METHOD consists of 24 Piano Accompaniments of 72 Full Chords. 
Three Complete Chords for every key, both Major and Minor—which are fully illustrated 
and explained by Diagram of the Piano Keyboard, Notes. Letters, other valuable in- 
struction in Nutshell form, etc., and easily understood, even by a child. 


pense ft ttt tot 
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966 Play 
HOW It On 














BaSU |clplelrlalalsiciplelriala slclple Your 


READ CAREFULLY—With the little finger and thumb of Lerr HAND 
b S strike the Octave C to C, designated ce the figures 1—1 on above Diagram of and 











Piano Keyboard; then with thumb, middle and little fingers of RIGHT HAND 

strike keys G, C and E as designated by the figures 2, 3and 4; and the first 
C hord of the Key of C Natural or C Major will be produced. Other Chords 
ure just as easy, 


LEARN THREE CHORDS and you can Play accompaniments to Singing. 
playing of Violin. Banjo, Mandolin, other musical instruments, etc, in a manner that 
will astonish and delight you, surprise and entertain your friends and brighten many 
otherwise dull evenings. 


NOT ONE COPY of this Simplified Method, which is now in its Tarp EpITIon, 
has ever been returned om our offer ‘‘Satisfaction Guaranteed or Money Refunded,” be- 
cause everything is exactly as represented—being simple, complete, instructive and assur- 
ing success. 

SPECIAL OFFER : This Method (Fully Protected by Copyright) is neatly 

rinted and bound in Booklet form and sells for 50 cents. To readers of the SMoKER’s 

AGAZINE we will send a copy per prepaid mail, upon receipt of 25 cents. You've always 

wanted to Play the Piano---this klet will ‘‘ show you how ”’ as simple as A, B, C. 
Send stamps or coin and order today. 


147 NASSAU ST., 
NEW YORK. 
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“Sweet Violet” certifi- 


cates. Sweet Violet is a hand-made 


| cigar that retails for 5 cents each—it 
| is an independent brand and one that 


SUBSCRIBERS 
ONLY |! 


A Lick and They'll Stick, 
But You'll Not Get Stuck. 


2000 
GUMMED 
LABELS 


$l 
Advertise Your Store. 
Increase your Business. 


SEND CASH 
WITH ORDER. 











A. WISEMAN, you want o | 
DEALER 1 them ; ut 
FINE CIGARS,| teve-meber > 















711 Easy Street, ter they wil 





Hustletown, N This label 
contains all 
eee ee ee that’s neces- 


y- Neatly printed on 4es¢ gummed paper 
in assorted colors, and mailed promptly (in 
bout 10 days) in a specially made box tha 

will keep | them in perfect shape. Don’t wai 
until you're all out, order xow. 


YOU WANT MORE? 
ALL RIGHT! Send us 


$2. For 5000 


OF THE BEST GUMMED LABELS MADE. 


The Smoker's Magazine Co. 


New Brunswick, N. J., and 
Times Building, New Yerk, 


2c. STAM?S ACCEPTED. 


\p y 


most smokers like, and the best part 
of the story is that there is a good 
profit in them for the retailer, to say 
nothing of the many handsome’ pre- 
miums which are obtained through 
the redemption of the certificates 
given with every order. Mr. Cowles 
has issued an attractive illustrated 
premium list, which is sent upon re- 
quest. 

—Tobacco growers from 26 coun- 
ties in Kentucky, two in Indiana and 
one in Ohio recently formed an or- 
ganization in Lexington, Ky., which 
is to be capitalized at $5,000,000, for 
the purpose of maintaining prices, 
some of which as per schedule sub- 
mitted run to 26 cents per pound. 

—B. Goldfarb has purchased the 
brands and business of the Upper Ci- 
gar Co., Buffalo, N. Y., and will con- 
tinue the business underthe name and 
style of the Ben Upper Cigar Co., 
with offices at 177 Ellicott St., in that 
city. Mr. Goldfarb has had 35 years’ 
experience in the cigar and tobacco 
business and with his ability and ap- 
plication should build up a very profit- 
able business. 

—The new clear Havana short 
smoke of Montevierno & Co., New 


| York, is put out under the title Alpen- 
| atte. in imitation leather cases, five 


pieces in each, and retails at 15 cents 
each or two for 25 cents. These 
goods go to the retailer at $18 per 
1,000, which permits of his making a 


| handsome profit. 





He—Hello, dere Miss Smif. 

She—Doan yo’ flag me dat sudden, 
man. T ain’ never seen vo’ in all mah 
life befo’, an’ ef yo’ do it agin a lot o’ 
people oll be walkin’ slow behin’ yo’ 
to-morrer.—Baltimore World. 





Teacher—“How many make a mil- 
lion ?” : 

Johnny Smart—“About one in a 
million, I guess, ma’am.” 





Mr. Newlvwed—“Your salads ain't 


: like my mother used to maké.” 


Mrs. /Newlywed—“Well, your ‘Sal- 
ary ain’t like my father used to ma’ 
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YOUR STATIONERY prays an importani Pari 
IN THE SUCCESS ot YOUR BUSINESS 


A FINELY ENGRAVED LETTER HEAD 
AY THE SIMPLE COST OF PRI SS WORK 
NOEXPENSE FOR THE ENGRAVING 
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BUSINESS CARDS 


TO MATCH 


STATIONERY. 


SIZE, 4% X 234. 
IVORY SURFACE. 
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PLEASE DETACH, FILL OUT AND SEND IN. 











| The Smoker’s Magasine Co., 
New Brunswick, N. J., and Times Building, New York. 
Please enter the undersigned as a subscriber to THE SMOKER’S 


MAGAZINE, to start with 
One Dollar for one year. 


issue, and enclosed find 





Name, _ 





Address, 
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STILL ANOTHER 
IMPROVEMENT!!! 


PARMENTER’S WAX-LINED CIGAR POCKETS CAN 
NOW BE HAD IN ROLLS OF 250. 
A FINELY FINISHED BRASS RETAINER FOR 
COUNTER USE F-R-E-E WITH EACH INITIAL 
ORDER OF TEN THOUSAND POCKETS. 


Retainer Patented August 12, 1902. 


RACINE PAPER GOODS CO. 


Sole Owners and Manufacturers, 
RACINE, WISCONSIN, U.S.A. 
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137 Duffield St, Brooklyn. 


197 Graham Ave., 


334 Gok! St., Brooklyn 
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Henry | Irving | 
‘Bull Dog” 


and 


Barcus De Kalb 


Pure Habana. = aner 
We guarantee them uncommonly good. 


JOHN W. MERRIAM & co. 
The Roycroft Segar Shop, 


NEW YORK. 




















ESTABLISHED WORT 
Smoke 


The Finest Quality 








Tobacco 
and 


Cigarettes 














MANUFACTURED BY 


Cameron @ 
Cameron Co. 
INDEPENDENT FACTORY M. Stachelberg & Co, 


383 and 385 West Broadway, 
Ric hmond, Va. NEW YORE. 




















